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A Print advertisement for a kitchen
manufacturer

Analysis
Using the advertisement pictured, analyse the use of design

elements and design principles as well as the use of media and

methods, and identify the purpose, context and target audience.

Practice

Create three visual communications:

+ Visual communication 1: Create a third-angle orthogonal
drawing of a stove applying correct use of symbols, labels
and dimensions (industrial design).

+ Visual communication 2: Create a rendered interior
perspective drawing of the stove in the context of a
contemporary kitchen (environmental design).

+ Visual communication 3: Redesign the layout of the
advertisement to create an appropriate design for application
on a large-scale billboard (communication design).

Presentation

Create a written presentation with annotated
examples of your design work. Hlustrate the
clear links between your analysis of the original
visual communications and your new visual
communications, explaining how your analysis
informed your new designs.



Option 2
Analysis

Using the visual communications pictured in this
option, analyse the use of design elements and
design principles as well as the use of media and
methods and identify the purpose, context and
target audience.

Practice

Create three visual communications:

+ Visual communication 1: Create a floor plan and
interior elevations for a sleeping compartment
on a train (environmental design).

+ Visual communication 2: Create a rendered
isometric and a third-angle orthogonal drawing
of the Dyson fan (industrial design).

+ Visual communication 3: Redesign the layout
and content of the brochure to appeal to a
different audience (communication design).

Presentation

Create a written presentation with annotated
examples of your design work. lllustrate the
clear links between your analysis of the original
visual communications and your new visual
communications, explaining how your analysis
informed your new designs.

Visual communication 1
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A grand ocean voyaFe mf;red by the glories
of travels golden age.

This Is the Irip of a lifelime and Ihe opporiunily lo view locations
many con only dreom of. Every momenl on board lhe
magnificen! Queen of the Seas is an unforgeltable experience.
We invile you lo become a part of an experience beyond
compare.

A Sterling World Cruise.

Reserve your place In history.
Call Sterling Crulses now 13 17 65
or visit sterlingcruises.com i
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A From left, print advertissment from Backpacker
magazine, Dyson ‘air multiplier' fan, brochure for



